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FACULTY 
The course coordinator and the lecturers are highly reputed scholars in the field of 
economics and management of innovation. All serve as editors of important scientific 
journals (see below). 

 

Coordinator: Massimo G. Colombo 
 
 
 
 
 
 
 
 
Massimo G. Colombo is Full Professor of Economics of Innovation, Entrepreneurship 
and Entrepreneurial Finance at Politecnico di Milano School of Management, where he 
serves as Vice Dean for Research & Rankings. His scientific activity is mainly centered 
on innovative young companies, their financing and growth. He serves as Editor-in-Chief 
of Economia and Politica Industriale – Journal of Industrial and Business Economics 
and as Associate Editor for Technology Strategy of the Journal of Small Business 
Management. He also serves as Member of the Editorial Board of the Strategic 
Entrepreneurship Journal and the Journal of Technology Transfer. 
He published more than 90 articles in international journals including the Strategic 
Management Journal, Research Policy, Journal of Business Venturing, 
Entrepreneurship Theory and Practice, Strategic Entrepreneurship Journal, Journal 
of Industrial Economics, Journal of Economics and Management Strategy, 
Journal of Economic Behavior & Organization, and many others. 

 
 
Other lecturers 
 
Oliver Alexy 
 
 
 
 
 
 
 
   
 
Oliver Alexy is Professor of Strategic Entrepreneurship at TUM School of Management. 
His research revolves around the design of organizations in general, and of R&D 
organization in particular, and how this relates to the innovative success and strategic 
renewal of established companies and the establishment and growth of start-ups. In this 
context, he particularly focuses on the role of open and distributed innovation 
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processes and networks. He has published his research in leading international 
academic journals, such as the Academy of Management Review, Journal of 
Management Studies, Research Policy, and Entrepreneurship Theory and Practice, as 
well as practitioner-oriented outlets such as Harvard Business Review, California 
Management Review, Sloan Management Review, and McKinsey Quarterly. 
 
Alfredo De Massis 
 

 
 
Alfredo De Massis is Full Professor of Entrepreneurship & Family Business and Director 
of the Centre for Family Business Management at the Free University of Bozen-Bolzano, 
Italy. He is also affiliated with Lancaster University Management School, UK. His 
research focuses on innovation and strategic management of family enterprises. In 
September 2015, Family Capital ranked him among the world’s top 25 star professors for 
family business. He serves as Associate Editor of Family Business Review and in the Editorial 
Boards of Entrepreneurship Theory and Practice, Strategic Entrepreneurship Journal and 
Journal of Family Business Strategy. His research has been published widely in leading 
academic and professional journals including Academy of Management Journal, Journal of 
Product Innovation Management, Entrepreneurship Theory and Practice, Academy of 
Management Perspectives, Family Business Review, Journal of Business Ethics, California 
Management Review, Global Strategy Journal, Academy of Management Learning & 
Education, and has been featured in various media outlets including Financial Times, 
Harvard Business Review, CNBC.  
 
Karin Hoisl 

 

 
 
Karin Hoisl is Full Professor of Organization and Innovation at the University of 
Mannheim, Germany. She is part-time Professor in the Economics and Management of 
Inventive Processes at the Department of Innovation and Organizational Economics at 
Copenhagen Business School, Denmark and a research affiliate at the Max Planck Institute 
for Innovation and Competition, Munich, Germany. Karin Hoisl serves as Associate Editor 
of the Strategic Management Journal and Industrial and Corporate Change, and as Member 

http://www.famcap.com/articles/2015/9/3/the-25-best-business-schools-for-family-businesses-and-their-star-professors
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of the Editorial Review Board of Academy of Management Discoveries. She also is 
Advisory Editor of Research Policy. Her main research interests are knowledge 
management, labor mobility, organizational and individual creativity, as well as Intellectual 
Property Strategy. Her research has been published in Management Science, Organization 
Science, the Strategic Management Journal, and Research Policy. 

 
Paul Nightingale 
 
 
 
 
 
 
 
 
 
Paul Nightingale is Professor of Strategy at SPRU (Science Policy Research Unit, Business 
and Management, School of Business, Management and Economics), where he serves as 
Deputy Director. His research interests mainly deal with innovation policy, financial 
innovations and their impact on the economy, innovation in complex, software intensive 
capital goods, innovation processes in pharmaceutical and biotech industries. He is 
currently the principal investigator of a large research project that explores venture 
capital policy, the funding and management of high impact 'gazelle' firms, and innovation 
in investment banking. He has published his research in leading international academic 
journals, such as Research Policy, Industrial and Corporate Change, Small Business 
Economics, Technology Forecasting and Social Changes, Science and Public Policy.  He 
serves as Editor of Research Policy. 

 
 
OBJECTIVES OF THE COURSE 
Innovation has become a top priority for both firms and policy makers. Consequently, 
scholars in management and economics are increasingly focusing their research on issues 
related to the organization of innovation processes, the determinants  of  R&D investments, 
and open innovation strategies. In this framework, acquisitions and collaborations with 
other firms and organizations, including communities of users and developers, play a 
crucial role for firms’ innovation. 

Gaining a full understand of the aforementioned issues require linking innovation 
management and economics. Once, these fields developed rather independently, but now 
they are converging: they focus on similar problems and share models, perspectives, and 
methods. 

Moving from these premises, this course offers a unique opportunity for PhD students to 
examine leading-edge issues in the innovation field in a truly inter-disciplinary fashion. 
During the course, students will share knowledge with classmates and lecturers, discuss 
seminal papers in the innovation literature, and refine their research questions. They will 
also examine qualitative and quantitative methods popular in innovation studies and learn 
how to use them for producing high quality scientific work. A secondary objective of this 
course is to make students acquaint with the process of academic review and publication. 
In addition, the course provides an excellent networking opportunity, considering also 
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that it involves lecturers that are editors of important academic journals. 
 
 
TARGET AUDIENCE 
This course target PhD students in management and economics. It can either be a 
supplemental course for students at universities that offer formal doctoral courses or a 
topical course for students at universities where doctoral coursework involves directed 
self-study. Students should take this course during the first or second year  of  their doctoral 
studies, after they have completed foundational courses in management and economics. 
 
 
COURSE SCHEDULE AND TOPICS 
 
Day 1 – Monday, 7th May 2018 
Paul Nightingale, SPRU - Science Policy Research Unit, Business and Management, 
School of Business, Management and Economics 

Topic: Financing innovation 
1. Information asymmetries, technological spillovers and the financing of 

investments in R&D and innovation. Financing innovation from private sources. 
Public financing of innovation: approaches and schemes. 

2. Group work of selected empirical papers: matching research questions, data and 
methods. 
 

Day 2 – Tuesday, 8th May 2018 

Alfredo De Massis, Professor of Entrepreneurship, Family Business & Innovation and 
Director of the Centre for Family Business Management, Free University of Bozen-
Bolzano, Italy and Lancaster University, UK 

Topic: Managing innovation in family enterprises and SMEs 
1. Family governance and innovation; the family business innovation paradox; 

external technology acquisition in family firms; family-driven innovation; 
transgenerational innovation; temporal evolution of innovation in family 
enterprises; product innovation in family Vs. nonfamily firms; family 
involvement and R&D investments; typology of family business innovation 
postures; innovation through tradition; SMEs and their innovation challenges; 
innovation with limited resources; unaddressed research questions on innovation 
in SMEs and family firms.  

2. Group work analysis of selected theoretical and empirical papers (both qualitative 
and quantitative): matching research questions, theoretical positioning, 
philosophical traditions, data/methods and discussion of the findings. 
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Day 3 – Wednesday, 9th May 2018  

Oliver Alexy, Professor of Strategic Entrepreneurship at TUM School of Management, 
Germany 

Topic: User and Open Innovation 

1. User and open innovation: definition of the phenomena and what we know and do 
not know about them. User and open innovation and literatures in management, 
strategy, and applied economics: something new or old wine in new bottles? 

2. Building theory with open innovation or building theory for open innovation—group 
discussion of perspectives on ‘novelty,’ facilitated by academic papers. Discussion 
of the promise and potential of basic and applied work in the areas on user and 
open innovation. 

 

Day 4 – Thursday, 10th May 2018  

Massimo G. Colombo, Full Professor of Economics of Innovation, Entrepreneurship and 
Entrepreneurial Finance at Politecnico di Milano School of Management 

Topic: Mergers & Acquisitions 

1. M&A and innovation: what we know and open research  issues.  The  innovation 
impact of M&As: stylized facts and predictions of economic and managerial theories. 
The acquisition of small high-tech firms: the challenges of the acquisition 
implementation process. 

2. Quantitative empirical methods for the study of M&A: group work analysis of 
the publishing journey of two quantitative papers. Definition of theoretical 
hypotheses; choice of sample of firms; choice of econometric model and model 
specification; interpretation (and counter-interpretation) of results. 

 

Day 5 – Friday, 11th May 2018  

Karin Hoisl, Full Professor of Organization and Innovation at the University of Mannheim, 
Professor in the Economics and Management of Inventive Processes at the Department of 
Innovation and Organizational Economics at Copenhagen Business School 

Topic: Economics of the Patent System & use of patent data in empirical research  

1. Incentives for innovators (individual vs. organizational level, science vs. industry), 
fundamentals and economics of the Patent System, appropriation of the returns to 
innovation (cumulative research, complex vs. discrete technologies, patent scope, 
disclosure), patent value. 

2. Group work -  analysis of selected empirical papers using patent data: definition 
of the research question; theoretical framework; methodology: data sources, 
sampling method, measurement and specification issues; interpretation and 
relevance; publication. 
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